
RE-IMAGINING SHOPPING MALLS 
FOR THE EXPERIENCE ECONOMY



• �Spending on online shopping is increasing

• Retail stores are rapidly closing

•�� �2019 has been the worst year for retail in 25 
years

State of the market



Americans are spending more money than ever on shopping, according to government 
figures. However, between 20% to 25% of malls will close by 2022, according to a report done by 
Credit Suisse in 2017.

Consumer Spending Increases
but retail is in decline



Investing in experiences is growing 
across the generational board and some 

malls are already utilizing this trend

Since 1987, the share of consumer spending on live experiences and events relative to total U.S. 
consumer spending increased 70%. Last year an ICSC study found that in US malls between Q1 
2010 and Q1 2019, entertainment square footage grew by 44.7%.

 



91% of consumers feel more positively 
towards brands after participating 

in events and experiences

It is no longer enough that retailers provide efficient service and wide variety, they must now 
also create an experience that customers cannot buy.



With fitness and wellness now “in,” trends show 
more consumers wanting physical experiences

In the US alone gym industry  is expected to reach 71.9 million members by 2023. The industry 
is projected to reach $31.53 billion by 2021.



THE MALL OF THE FUTURE

PROVIDES NOT ONLY SHOPPING, BUT ALSO EXPERIENCE

ATTRACTIVE TO MILLENNIALS

OFFERS PHYSICAL EXPERIENCE



Provides unknown experience

Offers extreme  
physical experience

WHY ROLLGLIDER?

Appeals to a wide 
range of customers



Thrill & adrenaline seekers

Kids and young adults

families looking for 
quality time together

WHY ROLLGLIDER?

APPEALS TO WIDE A  
RANGE OF CUSTOMERS



unique flying experience

Superior to zip-lines

extreme or electrical version

The Rollglider is an exciting attraction which 
delivers the thrill of flying. It is ideal for utilizing 
space in your mall and bringing more visitors.

ROLLGLIDER



thrilling experience 

anchor attraction

Novel emotion

The Extreme Rollglider is a gravity propelled 
roller-coaster attraction that delivers the feeling 
of flying with an excitingly high speed.

EXTREME ROLLGLIDER



2 operating platforms

Suspended or self standing

Capacity: 120 ppl/h

1-2 operators required

OPERATIONAL DETAILS

EXTREME ROLLGLIDER

Automatic return of trolleys
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Self controlled speed

family experience

Anchor attraction

The Electrical Rollglider is a  is a battery-powered 
aerial ride that allows the participants to control 
their own flight. The ride has a single point 
operation and runs in a closed loop which lowers 
the footprint and staff required.

ELECTRICAL ROLLGLIDER



Closed loop operation

Suspended or self standing

Capacity: 120 ppl/h

1-2 operators required

OPERATIONAL DETAILS

ELECTRICAL ROLLGLIDER



The Rollglider is not only the fastest 
and most thrilling zipline roller-
coaster on the market, it’s also the 
most flexible in terms of solutions. 
Each of our projects is custom 
tailored to our client’s need and 
venue in order to achieve the best 
possible outcome.



Let’s talk about your project!

Contact us at: sales@rollglider.com 
or visit: www.rollglider.com

111 V, Tsarigradsko shose blvd , Sofia 1784, Bulgaria

mailto:sales%40rollglider.com?subject=
http://www.rollglider.com

